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Executive Summary
Snowmass Travel & Tourism Trends
• In March, DestiMetrics reporting lodging properties in Snowmass saw a 18.5% decline in room 

night Demand compared to last year. Room Supply also decreased, slipping by 3.3% Year-over-
Year (YoY). As a result, lodging Occupancy fell by 15.7% YoY to average 61.2% for the month.
• Average Daily Rate (ADR) growth remained positive in March as it has all year, rising 1.7% 

YoY to settle at $835. However, this ADR growth was not enough to offset the weakened 
Demand, and lodging Revenue dropped 17.1% compared to one year prior to total $20.0 
million for the month. Year-to-date, total lodging Revenue is down 5.9%.

• Similarly, Demand at Airbnb and Vrbo short-term rentals decreased this month following nine 
months of consistent increases. Demand fell 11.9% YoY in March. The number of Active Listings 
(Supply) increased by 5.4% from last year, which caused Occupancy to drop 15.6% YoY to 
average 64.2% in March.

• ADR among short-term rentals declined slightly, down 0.9% YoY to settle at $1,184 for the 
month. Decreased ADR coupled with a significant decline in Demand drove Revenue down 
12.7% YoY to land at $19.3 million for the month. 

Source: DestiMetrics, AirDNA 



Mountain Town Trends
Regional Insights – March 2026
West Region Mountain Market Summary 

• “March occupancy across the West finished down a dismal 12%, and seasonal occupancy slipped to a 
6.7% YOY decline.”

• “ADR also softened as suppliers tried to find an incentive to come, and seasonal RevPAR, down -5.6%, is 
nearing numbers we last saw in March 2021 as resorts struggled with pre-vaccine COVID.”

• “Fortunately, mountain travel has done an excellent job of pivoting from winter recreation to year-round 
destination tourism, and we’re heading into a summer that at this early stage is looking strong.”

• “While booking pace took a hit this month, the summer season has a good foundation with occupancy up 
4.0%, ADR a strong +6.5%, and RevPAR +10.8%.”

• “With low snowpacks meaning a shorter mud season, there’s an opportunity to get the warm weather 
guests--the hikers, bikers, and paddlers out earlier than usual.”

• “Overall, business on-the-books for arrival May through October is looking strong so far.”
Source: DestiMetrics (4/13/2026) 



Mountain Town Trends
Regional Insights – March 2026
West Region Mountain Market Summary (continued) 

• “Economic issues could play a major role in how this drive-centric season plays out, with gas prices 
up dramatically, and inflation spiking in March, while many analysts expect it to remain elevated for 
some time.”

• “We move forward with optimism based on the numbers, caution based on the economy and 
weather, and some sense of relief that, at least at this stage, destinations have turned a corner to a 
brighter season ahead.”

Source: DestiMetrics (4/13/2026) 



U.S. Market Review



U.S. Economic Outlook

Source: Tourism Economics (4/20/2026) 



U.S. Economic Outlook

Source: Tourism Economics (4/20/2026) 



International Inbound Review

Source: Tourism Economics (4/20/2026) 



Canada Inbound Review

Source: Tourism Economics (4/20/2026) 



International Visitation Forecast

Source: Tourism Economics (4/20/2026) 



U.S. Hotel Market Review

Source: Tourism Economics (4/20/2026) 



U.S. Short Term Rentals Review
Short Term Rentals Update March 2026

• “March 2026 saw the U.S. short-term rental market begin to stabilize, with demand rebounding after a 
weaker start to the year and supply growth showing signs of leveling off. While occupancy remained 
slightly below last year’s levels, the gap has continued to narrow as booking activity improved and 
demand strengthened across most location types.”

• “Much of this shift reflects a normalization in travel patterns following the volatility of late 2025, with 
demand becoming more responsive to seasonal drivers and external factors such as weather. At the 
same time, broader economic uncertainty, particularly rising inflation driven by energy prices, continues 
to weigh on consumer sentiment and may influence short-term travel decisions.”

• “Despite these pressures, forward pacing points to a more positive outlook. Stronger bookings tied to 
Spring Break travel, major summer events, and the upcoming World Cup are already supporting 
demand growth into Q2. As a result, while near-term performance remains mixed, the underlying signals 
suggest a more stable and potentially stronger market in the months ahead.”

Source:  AirDNA (4/20/2026) 



U.S. Short Term Rentals Review
Short Term Rentals Update March 2026

Key U.S. Short Term Rental Performance Metrics for March 2026
• Available listings reached 1.68 million, a 3.3% increase YoY
• Demand nights were up 2.0%
• Occupancy averaged 61.3%, down -0.3% YoY
• Average Daily Rates (ADR) climbed to $269.34, up 2.6% from last year
• Revenue per Available Rental (RevPAR) increased 2.3% year-over-year (YoY) to $165.14

Source:  AirDNA (4/20/2026) 



Airport Metrics



Aspen Airport: Route Map

Source: Aspen Airport



Aspen Airport: Total Passenger Volume

*Aspen Airport was only open for 4 full days in May 2025Source: Airplanners / Fly Aspen Snowmass

Total Passengers

% Change 2026 vs. 20242024% Change 2026 vs. 202520252026Month

6.5%83,441-2.8%91,38588,869January

2.4%86,7460.8%88,14088,815February

0.1%93,710-7.9%101,86593,810March

38,26041,641April

13,0813,526*May

57,46457,030June

74,41672,436July

70,73369,038August

53,57756,186September

44,89045,905October

31,12430,655November 

73,63575,752December 

2.9%263,897-3.5%281,390271,494Year-to-Date

721,077733,559Total
Note: Aspen Airport will be closed April 23 – May 21, 2026



Aspen Airport: Yearly Passenger Volume
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Source: Airplanners / Fly Aspen Snowmass



Aspen Airport: Passenger Volume Pacing

Source: Airplanners / Fly Aspen Snowmass
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Denver International Airport (DEN): Route Map

Source: Denver International Airport



Denver International Airport (DEN): Total Passenger Volume

Source: Denver International Airport

Total Passengers

% Change 2026 vs. 20242024% Change 2026 vs. 202520252026Month

2.6%5,757,565-1.1%5,972,8075,908,930January

-1.7%5,844,3492.0%5,633,7665,745,132February

6,879,5536,807,158March

6,586,5636,274,010April

7,263,1267,113,812May

7,606,2247,662,146June

7,886,9418,008,740July

7,408,5397,512,614August

6,897,7297,028,555September

7,111,2077,372,976October

6,261,2416,287,753November 

6,855,7076,753,625December 

0.4%11,601,9140.4%11,606,57311,654,062Year-to-Date

82,358,74482,427,962Total



Denver International Airport (DEN): Passenger Volume Pacing

Source: Denver International Airport
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Denver International Airport (DEN): Passengers by Month & Year

Source: Denver International Airport
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Denver International Airport (DEN): Passengers by Year

Source: Denver International Airport
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DestiMetrics Lodging Data









DestiMetrics – Occupancy (Historical & On The Books 
vs. 2024/25 Season)



DestiMetrics – Average Daily Rate (Historical & 
On The Books vs. 2024/25 Season)



DestiMetrics – Occupancy On The Books by Day



DestiMetrics – Occupancy On The Books by Week



DestiMetrics – Competitive Set Occupancy



DestiMetrics – Competitive Set ADR



Airbnb & Vrbo Short Term 
Rental Data



Snowmass Village’s AirDNA Geographical 
Boundary

Source: AirDNA









Group Sales





















Website Metrics



Top Pages – March 2026

Source: GA4

Events 
Count

Active 
Users

ViewsPage Path and Screen ClassRank

276,13881,336100,167/snowmass-won-our-hearts-off-the-slopes/1

105,09832,44037,436/the-nostalgia-of-snowmass-village-memories-of-a-lifetime/2

49,82915,40818,277/3

39,96711,13415,596/winter-weekend-vacation-3-days-of-adventure-connection-in-snowmass/4

21,7076,5047,946/winter/5

11,8393,7424,096/specials/winter-flash-sale/6

9,1522,5653,409/snowmass-village-ultimate-family-guide-winter-adventure-on-off-slopes/7

7,6411,6232,742/events/8

3,4141,2382,133/snowmass-lodging/9

4,3179041,635/dining/10



Top Cities – January-March 2026

Source: GA4

Event CountsSessionsCityRank

24,6577,402New York, NY1

26,0937,313Denver, CO2

23,0917,084Los Angeles, CA3

22,0046,731Chicago, IL4

17,0575,139Houston, TX5

13,1263,710Dallas, TX6

9,8232,873Atlanta, GA7

7,7132,387Charlotte, NC8

7,5502,377Phoenix, AZ9

7,8512,350Austin, TX10



Top Channel Acquisitions – March 2026

Source: GA4

Active UsersSessionsSession Default Channel GroupRank

135,785161,711Organic Social1

9,31010,775Direct2

6,9369,220Organic Search3

5,1705,835Paid Search4

4,7674,821Display5

867885Unassigned6

629642Audio7

467585Referral8

111195Email9

4949Cross-network10



GuideGeek Analytics – March 2026

Source: GuideGeek



Social Media, Guest 
Interactions, and Paid 
Marketing Campaigns



Facebook – Views, Content Interactions & Link Clicks
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Source: Facebook
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Facebook – Content Interactions
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Facebook – Visits & Follows
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Facebook – Visits
2024 2025 2026

Source: Facebook
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Facebook Top Social Posts – March 2026

Source: Facebook

Total 
Clicks

CommentsReactionsReachViewsCaption
Post 
Date

3364152020,07223,986Name a better morning drive…we’ll wait3/19/2026

7657678,22511,960
The spring snow is slushy. The temperatures are balmy. The sunny patios are 
calling. Who are you getting your last laps of the season in with?!

3/27/2026

47111356,6437,230More early spring days like this, please3/9/2026

2333914,6166,460March is doin’ what March does best3/6/2026

1380953,9965,704
The view we woke up to just a few weeks ago that still lives rent-free in our 
heads

3/16/2026

932614,5415,448
Longer and warmer days this spring = après in full swing. For everything from 
the best patios to live music in Snowmass, visit the link in bio.

3/13/2026

310703,3403,468
We @challengeaspen! If you’re looking for a fun way to give back this spring, 
check out the Limitless Mountain Challenge happening at Snowmass next3/20/2026

482452,1723,012
Are you already dreaming about next ski season? Lock in on the best deal 
now and make it count with the Winter Flash Sale. Book 7+ nights with3/2/2026



Instagram - Views, Content Interactions & Link Clicks
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Instagram - Views
2025 2026

Source: Instagram
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Instagram – Content Interactions
2025 2026
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Instagram – Reach, Visits & Follows
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Source: Instagram
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Instagram – Visits
2024 2025 2026
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Instagram Top Social Posts – March 2026

Source: Instagram

FollowsReachSavesCommentsSharesLikesViewsCaptionDate

25,6710341831,51036,202Last week, in conjunction with @historyaspen and @snowmass3/25/2026

8814,4223295475422,159Are you already dreaming about next ski season? Lock in the3/2/2026

1310,633855133621,374The spring snow is slushy. The temperatures are balmy. 3/27/2026

2620,525242029693921,108Name a better morning drive…we’ll wait3/19/2026

17,3367192832617,878Meet the Snowmass Tourism team, tiny tot edition 3/6/2026

136,406981463311,674The view we woke up to just a few weeks ago that still lives3/16/2026

25,668123551947,719Longer and warmer days this spring = après in full swing3/13/2026

45,14572441757,109The early bird always gets the worm! This is your sign to uphill3/24/2026

4,71403181576,479There’s something about spring in Snowmass that you just have3/11/2026

45,17045342426,419More early spring days like this, please 3/9/2026

14,45137231365,922We @challengeaspen! If you’re looking for a fun way to give3/20/2026

32,64802122165,425March is doin’ what March does best3/6/2026



Paid Marketing Campaigns – March 2026

Source: Techint Labs

CONV: AllCTRClicksImpressionsTraffic Source

990.82%20,0622,444,888Facebook

5,80812.13%6,76955,801Google

1,6961.11%2,366213,687Reddit

01.74%1,23170,664LinkedIn

90.10%980981,491YouTube

-50.18%961522,450Spotify Ad Studio

1610.14%913658,572The Trade Desk

080Kargo

00.67%1149Colorado.com

0009gumgum.com

50260,526MNTN



Guest Service Interactions
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Public Relations Metrics



Media Highlights
Media coverage highlights from March 2026 include: 

• Aspen TimesௗandௗAspen Daily Newsௗfeatured coverage of Snowmass’ summer event lineup and the band lineup for the 
Snowmass Free Concert Series and Mountainside Music Festival. HereௗandௗHere

• I-Trekkings,ௗFrance’s #1 travel and outdoor blog, featuredௗ6 Hikes to Discover in Coloradoௗbased on hosting the writer in September 

• Minnesota'sௗTwinCities.com, featured "It’s all downhill from here: Last-minute ski destinations near and far” based on the “City to 
Mountain” FAM in late January 

• Travel Curatorௗexploresௗexperiences to pursue in the "Year of the Fire Horse" 

• The Snowmass Rodeo is nominated inௗUSA Today’s 2026 10Best Readers’ ChoiceௗAwards and we need your help to win the 
“Best Rodeo!” It takes just 30 seconds to vote: open the poll,ௗHERE, andௗclick “vote now.” You can vote once per day until the polls 
close on Monday, April 27 at 10 a.m. MT. 

Source: Snowmass Tourism Public Relations Report, March 2026 



Consumer Sentiment



American Travel Sentiment Study – Wave 106 

Source: Longwoods International 

*Survey fielded April 7-8, 2026; U.S. National Sample of 1,000 adults 18+
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American Travel Sentiment Study – Wave 106 
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American Travel Sentiment Study – Wave 106 
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American Travel Sentiment Study – Wave 106 

Source: Longwoods International 
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American Travel Sentiment Study – Wave 106 

Source: Longwoods International 

*Survey fielded April 7-8, 2026; U.S. National Sample of 1,000 adults 18+



Thank you!




