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Executive Summary

Snowmass Travel & Tourism Trends
• In February, DestiMetrics reporting lodging properties in Snowmass saw a 4.4% decline in room 

night Demand compared to last year. Room Supply also decreased, slipping by 2.7% Year-over-
Year (YoY). As a result, lodging Occupancy fell by 1.8% YoY to average 72.9% for the month.

• Average Daily Rate (ADR) rose in February, increasing 7.1% YoY to settle at $928. This solid 
ADR growth was able to offset the weakened Demand, resulting in lodging Revenue rising 
2.5% compared to one year prior to total $24.1 million for the month.

• Demand at Airbnb and Vrbo short-term rentals increased for the ninth consecutive month in 
February, rising by 2.6% YoY. However, the number of Active Listings (Supply) increased by 6.6% 
from last year, which caused Occupancy to drop 6.9% YoY to average 74.0% in February.

• ADR among short-term rentals rose 5.5% YoY to reach $1,350 for the month. Higher ADR 
coupled with increased Demand lifted Revenue 8.3% over February last year to reach $24.5 
million.

Source: DestiMetrics, AirDNA 



Mountain Town Trends

Regional Insights – February 2026
West Region Mountain Market Summary 

• “Like last month, there are two distinct seasons happening this side of the Mississippi, with Colorado and Utah (CO/UT) 

resorts bearing the brunt of Mother Nature’s wrath, while the Rest of the West (RoW), comprised of California, Nevada, 

Idaho, Wyoming, and Montana, have experienced better -- but still sub-par -- conditions.”

• “Mid-month snow helped give a little kick to in-month bookings in February, and this combined with summer reservations kept 

booking pace during the month close to, but still down from flat.”

• “Occupancy Booking Pace is down -1.9%, the fifth consecutive decline, but it varies between -19% in CO/UT and +22% 

everywhere else. February got a small boost, but the big focus now is on booking for summer.”

• “Overall winter occupancy is down -5.1%, ADR softens again but is still up 1.4%, and RevPAR drops to a -3.8% decline. But 

the story is more regional, with deeper localized declines in CO/UT, bigger wins elsewhere.”

• “Pure demand is a lot closer between the regions than the occupancy numbers reveal. It’s room rate that’s making the big 

difference for the bottom line.”

• “Both regions seem to be setting up a pretty good summer as travelers punt winter bookings for warmer mountain travel 

ahead of the typical schedule.”
Source: DestiMetrics (3/12/2026) 



Mountain Town Trends

Regional Insights – February 2026
West Region Mountain Market Summary (continued) 

• “Early summer bookings are looking good. While also varying by region, there’s a sense of 

pandemic-like pent-up demand driving May through August demand, rate, and revenue wins.”

• “While summer occupancy at this time last year was relatively flat as consumers pushed back against 

rate, that doesn’t wholly explain the strength we’re seeing this year.”

• “Summer occupancy is moderately up, but the real story is the rate strength for May through August 

arrivals, driving early double-digit revenue wins.”

• “We’ve seen bookings for summer months outpace last year’s consistently since the first signs of iffy 
snow back in December, and the strong early summer rates and revenue is pointing to more than just 

increased summer demand.”

Source: DestiMetrics (3/12/2026) 



Mountain Town Trends

Regional Occupancy Pace - West 

Region Mountain Market

• “The occupancy booking pace for western 

regional reservations made in February for 
arrival in February through July improved 

from the January decline but was still down 

YOY, off by -1.9% compared to occupancy 

booked in February 2025 for arrival in the 

same months last year.”

• “It’s the 5th consecutive decline in 

occupancy pace and the 9th in the last 12 

months with the 12-month average 

occupancy pace for the whole region also 

down -1.9% YOY.”

Source: DestiMetrics (3/12/2026) 



Mountain Town Trends

Regional Occupancy Pace - West 

Region Mountain Market 

(continued)

• “There are two stories to tell between the CO/UT and 

RoW regions, as both saw occupancy pace improve in 

February from January, but there were no real pattern 

shifts.”

• “The CO/UT region experienced a sharp -19.4% YOY 

decline in booking pace in February as the snow 

drought continued to keep skiers and riders away, 

while the RoW saw a 22.3% YOY gain, up from 21.0% 

YOY last month, and driven by ‘better than’ but not 

outstanding, conditions.”

• “And while the performance gap between the two 

regions narrowed a bit from 43.7 points last month to 

41.7 this month, the story of disparity is pretty much 

unchanged.”
Source: DestiMetrics (3/12/2026) 



Mountain Town Trends

Summer Focus Pushes Lead Times 

Further Out

• “Although there was some booking strength in February 

for arrival in February--particularly in the RoW region, 

most transactions during the month were focused on 

arrival after the winter season from May onward and 

pushed booking lead times further out compared to last 

year.”

• “By the end of February, reservations made this year 

were booking just under 50 days ahead of their arrival 

date, a full 30% longer than the 37.8-day lead time 

recorded in February 2025.”

• “As we move closer to the upcoming summer season, we 

expect lead time to come down, though season pass 

sales may push early bookings for 2026/27 if the lack of 

snow this year results in pent-up demand for next season, 

in which case they may hold or extend a bit more.”

Source: DestiMetrics (3/12/2026) 



U.S. Market Review



U.S. Market Review

Middle East Conflict Constrains Growth & 

Exacerbates the Bifurcated Economy

• “The war in Iran comes as a counterweight to the positive tailwinds 

that were building earlier this year. As a result, Oxford Economics 

revised its forecast for real U.S. GDP growth this year to 2.4% 

from 2.8%.”

• “And yet, economic growth in the US is still expected to gain 
momentum in 2026 from fiscal stimulus, fading effects of tariffs, 

and some reduced uncertainty.” 

• “The primary driver of the downward revision? The hit to the 

consumer: the lifeblood of the economy. Real consumer spending 

is now expected to rise by 1.9% this year instead of 2.4%.”

• “This would be the slowest pace since 2013, excluding the 

pandemic. With personal savings rates at historically low levels, 

consumers have little buffer to sustain spending.”

Source: Tourism Economics (3/26/2026) 



U.S. Market Review

US Travel & Hotel Performance in 2026

• “TSA checkpoint volume rose 1.4% through the first two months of 2026—volume was essentially flat 
(0.1%) in January, but it rose a healthy 2.7% in February.”

• “Hotel performance followed the same pattern at the start of the year. Demand was up just 0.5% in 

January but rose 2.9% in February. Similarly, the average daily rate rose 0.6% in January and 2.0% in 

February.” 

• “Following nine consecutive months of decline, overseas inbound finally turned positive in February.”

• “However, this was influenced by holiday shifts, as the Lunar New Year fell in February this year, 

compared to January last year. By country, Taiwan and China led the way among major origin 

markets in February.”

• “Daily tracking through mid-March from Customs and Border Protection (CBP) suggests that visits 

may revert to a decline in March. The data also points to a downturn in US outbound trips in March, 
perhaps due to the war.”

Source: Tourism Economics (3/26/2026) 



U.S. Market Review

Updated U.S. Hotel Performance Forecast

Source: Tourism Economics (2/27/2026) 



U.S. Market Review

International Inbound: A Drag, but Full of Opportunity

• “US inbound travel recovery took a big step back in 2025. Total international travel fell 5.5%, leaving the 
US 14% below 2019.”

• “This is six lost years, with recovery still 4-5 years away—an entire decade gone by before the US 

finds its way back to pre-pandemic levels.”

• “Canada continues to dramatically underperform after a 23% drop in 2025, totaling 4.6 million fewer 

visitors to the US last year.”

• “Meanwhile, visits from Mexico rose 8% in 2025, climbing back to 2019 levels.”

• “Gains from Central America, Eastern Europe, and the Middle East helped cushion the decline, while 

South America held flat versus 2024.”

• “The longer-term concern is competitiveness. The US share of global long-haul travel has fallen from 

18.3% in 1995 to 10.3% in 2019 to 8.1% in 2025 and is projected to decline to 7.5% by 2030.”

Source: Tourism Economics (2/27/2026) 



Airport Metrics



Aspen Airport: Route Map

Source: Aspen Airport



Aspen Airport: Total Passenger Volume

*Aspen Airport was only open for 4 full days in May 2025Source: Airplanners / Fly Aspen Snowmass

Total Passengers

Month 2026 2025 % Change 2026 vs. 2025 2024 % Change 2026 vs. 2024

January 89,162 91,385 -2.4% 83,441 6.9%

February 88,140 86,746

March 101,865 93,710

April 41,641 38,260

May 3,526* 13,081

June 57,030 57,464

July 72,436 74,416

August 69,038 70,733

September 56,186 53,577

October 45,905 44,890

November 30,655 31,124

December 75,752 73,635

Year-to-Date 89,162 91,385 -2.4% 83,441 6.9%

Total 733,559 721,077



Aspen Airport: Yearly Passenger Volume
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Aspen Airport: Passenger Volume Pacing

Source: Airplanners / Fly Aspen Snowmass
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Denver International Airport (DEN): Route Map

Source: Denver International Airport



Denver International Airport (DEN): Total Passenger Volume

Source: Denver International Airport

Total Passengers

Month 2026 2025 % Change 2026 vs. 2025 2024 % Change 2026 vs. 2024

January 5,908,930 5,972,807 -1.1% 5,757,565 2.6%

February 5,633,766 5,844,349

March 6,807,158 6,879,553

April 6,274,010 6,586,563

May 7,113,812 7,263,126

June 7,662,146 7,606,224

July 8,008,740 7,886,941

August 7,512,614 7,408,539

September 7,028,555 6,897,729

October 7,372,976 7,111,207

November 6,287,753 6,261,241

December 6,753,625 6,855,707

Year-to-Date 5,908,930 5,972,807 -1.1% 5,757,565 2.6%

Total 82,427,962 82,358,744



Denver International Airport (DEN): Passenger Volume Pacing

Source: Denver International Airport
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Denver International Airport (DEN): Passengers by Month & Year

Source: Denver International Airport
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Denver International Airport (DEN): Passengers by Year

Source: Denver International Airport
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DestiMetrics Lodging Data









DestiMetrics – Occupancy (Historical & On The Books 

vs. 2024/25 Season)



DestiMetrics – Average Daily Rate (Historical & 

On The Books vs. 2024/25 Season)



DestiMetrics – Occupancy On The Books by Day



DestiMetrics – Occupancy On The Books by Week



DestiMetrics – Competitive Set Occupancy



DestiMetrics – Competitive Set ADR



Airbnb & Vrbo Short Term 
Rental Data



Snowmass Village’s AirDNA Geographical 
Boundary

Source: AirDNA









Group Sales





















Website Metrics



Top Pages – February 2026

Source: GA4

Rank Page Path and Screen Class Views
Active 

Users

Events 

Count

1 / 15,229 12,260 41,218

2 /winter/ 14,775 12,979 42,023

3 /the-nostalgia-of-snowmass-village-memories-of-a-lifetime/ 5,493 5,284 16,239

4 /events/ 2,442 1,599 6,419

5 /lodging/ 2,130 1,485 4,985

6 /snowmass-lodging/ 1,950 1,422 3,294

7 /dining/ 1,939 1,163 4,934

8 /summer/ 1,799 1,790 5,385

9 /snowmass-village-ultimate-family-guide-winter-adventure-on-off-slopes/ 1,514 1,275 4,286

10 /things-to-do/ 1,369 1,092 2,934



Top Cities – January-February 2026

Source: GA4

Rank City Sessions Event Counts

1 Los Angeles, CA 4,109 13,785

2 New York, NY 3,884 13,818

3 Chicago, IL 3,789 13,026

4 Denver, CO 3,194 11,733

5 Houston, TX 2,801 9,785

6 Dallas, TX 2,026 7,928

7 Atlanta, GA 1,720 6,254

8 Charlotte, NC 1,533 4,996

9 Miami, FL 1,229 4,528

10 Snowmass Village, CO 1,142 5,352



Top Channel Acquisitions – February 2026

Source: GA4

Rank Session Default Channel Group Sessions Active Users

1 Organic Social 20,046 17,696

2 Direct 12,865 10,883

3 Organic Search 10,153 7,657

4 Paid Search 7,028 6,154

5 Display 4,870 4,820

6 Unassigned 1,794 1,713

7 Referral 578 451

8 Email 84 27

9 Cross-network 71 71

10 Organic Video 49 46



GuideGeek Analytics – February 2026

Source: GuideGeek



Social Media, Guest 
Interactions, and Paid 
Marketing Campaigns



Facebook – Views, Content Interactions & Link Clicks
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Facebook – Visits & Follows
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Facebook Top Social Posts – February 2026

Source: Facebook

Post 

Date
Caption Views Reach Reactions Comments

Total 

Clicks

2/16/2026 Back to our regularly scheduled winter programming 8,346 7,844 159 10 801

2/13/2026
Yesterday’s storm delivered some great snow, and our patience was 

rewarded 6,458 4,541 143 5 224

2/14/2026 Happy Love Day from Snowmass! 4,718 3,178 87 3 142

2/6/2026
POV: it’s time for a hot cocoa break on your first day of @aspensnowmass 

Ski School
4,472 3,150 42 2 184

2/4/2026 Dreaming of powder days. 4,435 3,122 55 2 159

2/20/2026 Ever wondered if you have what it takes to compete like the pros? 3,165 2,085 24 1 59

2/11/2026 The snow is back! This is your friendly reminder to get out there with the pups 3,026 2,627 37 4 33

2/25/2026 March is in just a few days, which means SPRING BREAK is coming soon! 2,195 1,813 34 1 14



Instagram - Views, Content Interactions & Link Clicks
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2025 2026
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Instagram – Reach, Visits & Follows
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Instagram Top Social Posts – February 2026

Source: Instagram

Date Caption Views Likes Shares Comments Saves Reach Follows

2/13/2026 Thanks to the hard work of our mountain teams, and fresh 84,907 2,475 750 29 0 56,788

2/12/2026 Live conditions update from Snowmass, it’s winter again! 67,017 1,747 700 57 0 49,248

2/2/2026 This is your sign to plan a winter long weekend in Aspen and 46,895 1,354 273 27 203 30,280 191

2/16/2026 Back to our regularly scheduled winter programming 30,291 1,380 199 42 9 15,976 77

2/10/2026 A world of culinary exploration that fits in your jacket pocket 23,588 321 135 27 0 17,978

2/14/2026 Happy Love Day from Snowmass! 12,421 308 97 9 12 4,097 2

2/6/2026 POV: it’s time for a hot cocoa break on your first day of 12,015 444 30 10 3 6,517 11

2/19/2026 Landing at @aspenairport and skiing powder in Snowmass 7,956 342 40 8 5 5,678 6

2/11/2026 The snow is back! This is your friendly reminder to get out 6,509 189 9 10 2 5,054 3

2/4/2026 Anyone else’s dreams looking a lot like this lately? 6,108 203 14 10 5 2,757 3

2/23/2026 With over 3,000 acres of skiable terrain, Snowmass offers 5,958 206 32 10 0 4,478

2/20/2026 Ever wondered if you have what it takes to compete like the 5,099 111 14 1 1 2,030 0

2/25/2026 It’s almost March, which means it’s almost SPRING BREAK! 2,527 88 13 5 4 1,917 1



Paid Marketing Campaigns – February 2026

Source: Techint Labs

Traffic Source Impressions Clicks CTR CONV: All

Facebook 2,353,344 28,883 1.23% 57

Google 60,090 7,024 11.69% 7672

The Trade Desk 821,411 2,271 0.28% 253

YouTube 1,166,637 1,416 0.12% 8

LinkedIn 49,711 938 1.89% 0

Kargo 85,632 827 0.97% 0

Spotify Ad Studio 42,846 72 0.17% 0

Colorado.com 203 0 0.00% 0

MNTN 0 8



Guest Service Interactions
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Public Relations Metrics



Media Highlights
Media coverage highlights from February 2026 include: 

• Aspen Daily News covered Mardi Gras Celebrations here and here.

• Mountain Women Magazine wrote a feature on Snowmass for the Winter issue - An Adventurous Escape to Snowmass.

• Snowmass Village was named one of only 8 “best cities for traveler hospitality in the U.S.” by Booking.com’s 2026 Traveler Review 

Awards. This news was picked up by the following outlets, highlighting Snowmass Village’s winning placement:

• USA Today: These are America’s most hospitable cities, based on traveler reviews

• Forbes: Which U.S. Cities Travelers Rate The Most Welcoming, According To Booking.com

• Time Out: Here are the most hospitable cities in the U.S. for travelers, according to reviews

• As a result of the recent City to Mountain FAM, in Only in Your State published the article, The Best Pistachio Cake I’ve Ever Eaten and 

Other Colorado Food Highlights, showcasing Snowmass. Only In Your State also published I Skied for the First Time on One of the World’s 

Best Mountains (and Didn’t Break Any Bones).

• Several of Snowmass Tourism’s lodging partners have been included in U.S. News & World Report’s 2026 Best Hotels list:  

U.S. News Hotel Rankings 

• Viceroy Snowmass: #4 in Aspen | #11 in Colorado | GOLD badge 

• Limelight Hotel Snowmass: #7 in Aspen | #27 in Colorado | GOLD badge 

• Stonebridge Inn: #11 in Aspen | #70 in Colorado 

• Viewline Resort Snowmass: #13 in Aspen | #138 in Colorado 

U.S. News Resort Rankings 

• Viceroy Snowmass: #4 in Aspen | #8 in Colorado | GOLD badge 

• Viewline Resort Snowmass: #6 in Aspen | #47 in Colorado 

Source: Snowmass Tourism Public Relations Report, February 2026 



Consumer Sentiment



American Travel Sentiment Study – Wave 104 

Source: Longwoods International 

*Survey fielded February 3-5, 2026; U.S. National Sample of 1,000 adults 18+
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American Travel Sentiment Study – Wave 104 

Source: Longwoods International 

*Survey fielded February 3-5, 2026; U.S. National Sample of 1,000 adults 18+



Thank you!




